
QUALITY SEAL STANDARDS & GUIDELINES



We appreciate your willingness to utilize the new NALFA 
Quality Certification Seal (ANSI-LF-01-2003) in your 
advertising and marketing communications. By helping 
to increase consumer exposure to the Seal, you are 
underscoring your role as a vital partner in the support 
and growth of the laminate flooring category.

The following guidelines are provided to assist you with 
proper usage of the NALFA Quality Certification Seal. 
Communication is most effective and efficient when it 

is consistent, and correct application of these guidelines 
will ensure both a consistent presentation and effective 
communication. Your advertising will produce the best 
results for your business and the laminate industry as a 
whole. We thank you in advance for your cooperation.

As you can see, the new seal has a more modern, 
technological and environmentally friendly look to it. We 
feel this will better position both NALFA and the laminate 
industry as we grow together in the future.

NLFA_NewQSeal_4c.eps 

This version is provided for 4-color  
applications, where the tag line will be easily  
legible on a white or very light background  

color or photograph.

NLFA_NewQSeal_1cK.eps
 

This version is provided for black-only  
applications, where the tag line will be easily  
legible on a white or very light background  

color or photograph.

NLFA_NewQSeal_4cREV.eps

This version is provided for 4-color applications 
where, for the sake of legibility, the tag line needs to 
be reversed out of a black or very dark background 

color or photograph. 

NLFA_NewQSeal_1cW.eps
 

This version is provided for black-only applications 
where, for the sake of legibility, the tag line needs to 
be reversed out of a black or very dark background 

color or photograph.

Approved Versions



The color seal is designed to be reproduced using 
4-color process (cyan, magenta, yellow and black). 
The colors are built into the provided art files, and 
should never be altered in any way.

The Seal may be reduced or enlarged as necessary 
(always proportionately), but should never be 
reproduced to smaller than 1-1/4" wide.

The Seal should be at least 1X away from other 
logos, art or copy. X=1/2 the width of the seal.

Approved Colors

Size and Usage

C=23 M=0 Y=100 K=17 C=0 M=0 Y=0 K=60

The Seal must be reproduced from the provided art 
files and should not be redrawn, reproportioned 
or modified in any way. Several unacceptable  
examples are pictured at left.

The Seal should be placed in an uncluttered space if 
placed on a photograph or ad, preferably in a solid 
color area with minimum pattern that would offer 
good contrast.

The Seal is approved for usage by NALFA members 
and associate members, to be used on print ads, 
catalogs, websites, television commercials, mailers, 
point of purchase signage and brochures.

If you have questions about these Guidelines or feel 
you need to alter the Seal for special circumstances 
please contact:

North American Laminate Flooring Association
1747 Pennsylvania Ave NW Ste 1000
Washington D.C. 20006
Ph 202.785.9500
Fx 202.835.0243

Tilted Stretched

Wrong Colors

1-1/4" minimum X=1/2 width
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